* Changes in foreign currency exchange rates adversely impacted operating
income margin by approximately 60 basis points.

“We achieved another quarter of constant currency revenue growth and positive U.S.
comps across brands, while maintaining tight expense management. Continued U.S.
momentum was offset by challenges across several of our key international markets
as well as a complicated global operating environment, which weighed on overall
results. Despite these challenges, we ended the quarter with a balanced inventory
position and have seen good response to our new assortments as weather has turned
more seasonal, giving us confidence in our product and messaging for the important
holiday period.”
“While we are focused on the upcoming holiday season, we also continue to make
progress against our long-term transformation initiatives including: delivering 34 new
store experiences, keeping us on track for our goal of 85 for the year; continuing the
global rollout of omni capabilities and new payment options; and building our
customer and product-facing teams in the EMEA and APAC regions. These
transformation initiatives, along with accelerating top line growth, are essential to
achieving our 2020 profitability target.”

Fierce, one of the top-selling
fragrances in the country, also
contributed to Abercrombie’s
results, posting its third
consecutive quarter of positive
comps.

Flat to up 1%, reflecting adverse impacts from changes in foreign currency of approximately $40M
Flat to up 1%, against positive comparable sales of 3% last year
Down approximately 100 basis points from 60.2% last year, reflecting a combined adverse impact from changes in
foreign currency exchange rates and anticipated China tariffs of 40 basis points
Up 2% to 3% from adjusted non-GAAP operating expense last year of $2.03B, including $45M of flagship
charges in the second quarter of fiscal 2019 and $13M of asset impairment charges in the third quarter of fiscal 2019
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A&F cautions that any forward-looking
statements (as such term is defined in the Private Securities Litigation Reform Act of 1995) contained in this infographic or made by management or spokespeople of A&F involve risks and
uncertainties and are subject to change based on various important factors, many of which may be beyond the company's control. Words such as "estimate," "project," "plan," "believe,"
"expect," "anticipate," "intend," and similar expressions may identify forward-looking statements. Except as may be required by applicable law, we assume no obligation to publicly
update or revise our forward-looking statements. The factors disclosed in "ITEM 1A. RISK FACTORS" of A&F's Annual Report on Form 10-K for the fiscal year ended February 2, 2019, and in
our subsequently filed quarterly reports on Form 10-Q, in some cases have affected, and in the future could affect, the company's financial performance and could cause actual results for
fiscal 2019 and beyond to differ materially from those expressed or implied in any of the forward-looking statements included in this infographic or otherwise made by management.

: This infographic was issued in conjunction with the news release issued by the company on November 26, 2019 (the “Release”) which is available in the
“Investors” section of the company’s website located at corporate.abercrombie.com. This infographic includes certain adjusted non-GAAP financial measures. Additional details about
non-GAAP financial measures and a reconciliation of GAAP to adjusted non-GAAP financial measures are included in the Release. Non-GAAP financial measures should be used
supplemental to, and not as an alternative to, the company's GAAP financial results, and may not be calculated in the same manner as similar measures presented by other companies. As
used in the infographic, "Abercrombie" refers to the company's Abercrombie & Fitch and abercrombie kids brands. Net income per share financial measures included herein are
attributable to Abercrombie & Fitch Co., excluding net income attributable to noncontrolling interests.
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